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Addressing 
safety on the 
farm this week
THE Farm Safety Foundation is 
holding its ninth annual Farm 
Safety Week until July 23, a 
campaign that aims to draw 
attention to and reduce the injury 
risk farmers across the UK face 
on a daily basis.

With long hours, intense 
physical labour, low pay and at the 
mercy of the elements, farming is 
a difficult industry to work in but 
still nearly half a million workers 
are choosing to be farmers today. 

Yet, for a workforce that 
accounts for a mere 1% of 
Britain’s working population, the 
industry accounts for nearly a 
quarter of all workplace fatal 
injuries, giving it the poorest 
safety record of any occupation.

Unfortunately, farm safety is an 
issue rarely discussed outside of 
agricultural circles but, according 
to the UK’s leading farm safety 
charity, the Farm Safety 
Foundation, this is exactly what 
we should be doing.

Now in its ninth year, Farm 
Safety Week brings together five 
countries over five days with one 
clear goal – to speak up for safety 
and encourage farmers to rethink 
risk so we can reduce the number 
of life-changing and life-ending 
incidents happening on our farms.
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Group offers a 
helping hand for 
small businesses

Members of Business 
Focus Burton 
meeting at Branston 
Golf and County Club

Brand Britain 
and the impact 
of Brexit deal
SIX months on from Brexit, new 
research from leading business and 
financial adviser Grant Thornton UK 
LLP finds that almost three-quarters 
(74%) of mid-sized businesses in the 
West Midlands believe Brexit has 
strengthened “Brand Britain”.

In a survey of mid-sized 
businesses, Grant Thornton found 
that “Brand Britain” is considered to 
be an advantage to West Midlands 
based firms looking to venture into 
new international markets, with 74% 
of the region’s businesses believing 
it is helpful when trading 
internationally and only 4% 
disagreeing. 

While Brexit posed a level of 
uncertainty to many businesses at 
the start of the year, most (58%) of 
those surveyed believed that they 
were well prepared for the impacts 
felt from Brexit so far.

But the transition has not come 
without its challenges. The research 
identifies the impacts felt from 
Brexit in the region’s mid-market 
over the past six months including 
setting up new overseas operations, 
trade compliance issues, VAT 
compliance and haulage costs.


